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TEAM NAME: UNAV health corners

BUSINESS PROPOSAL: we want to implement 
at least one health corner in each of the 
university faculties. Each one is composed by a 
feminine hygiene vending machine, a first-aid 
vending and a Covid-19 one.

INTERVIEWS COMPLETED:   55



FIRST MARKETING MODEL CANVAS



RISKIEST HYPOTHESIS

★ Out of stock ★ Machine break out

★ UNAV restrictions to 
health products



PRETOTYPE
● fake door:
- smaller version of a machine that offers tampons and pads
- to suggest that the product exists and see if people would acquire it
- in the restrooms
- based on the out of stock and break out hypothesis.

● impersonator/infiltrator
- we sell an intimate product so,
- instead of being in a store we would choose the restroom → to see if people would actually buy the 

pads and tampons

This 2 techniques go hand in hand because we are using a smaller version of a machine (fake door) in order 
to observe the customer behavior in the selling spot (infiltrator)



● Women often forget to bring tampons or pads to 
the university → 62%

● Their main source of rescue is to ask a friend but 
but, there isn't always someone to offer it 

● everyone in the interviews said that it is a 
necessity to women 

Main Findings
What we learned when testing our 
riskiest hypotheses, experimenting, 

completing our research and 
evolving our proposals 



● We also found out that there is 
also a necessity for a health 
vending machines that offers 
bandages, gauze, tooth paste in 
case of emergency 

● Our riskiest hypothesis was the 
approval of the university 
because the research and 
interviews that we did to 
students was positive 
○ University gave us a positive 

reaction to the idea 

Main Findings
What we learned when testing our 
riskiest hypotheses, experimenting, 

completing our research and 
evolving our proposals 
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WATCHING!!!


